Letter from
the Chairman
Time has long been the measure of existence. After pondering over this universally debated notion that
fascinates me personally, I came to the simple belief that time can be defined by three simple terms: Past,
Present and the Future.
Reflecting on the Past, I can only remember the ambition, the effort, the results, and achievements. I
am very proud of the years that have passed, and particularly 2013, as RYMCO has outperformed once
again with important successful milestones, awards, recognitions and certificates received in the last year.
The first quarter of 2013 brought a leisure division, RYMCO Powersports, with a flagship showroom in the
Mathaf area. We launched the location with several new brand models from Kawasaki and the introduction
of Peugeot Scooters, a new brand acquisition for the company. Following this success came another one,
the Pathfinder and Sentra event, which was the highlight of my year. We launched these prominent models on the roof of our headquarters in Chiyah, completely transforming it into a venue that hosted over 400
VIP guests. In line with our long commitment to the environment, came the launch of the zero-emission
Nissan Leaf as the pinnacle of the event.
By the end of the year, we successfully launched the All-New Nissan Tiida in the latest RYMCO showroom in
Verdun. Since its launch in 2006, the Nissan Tiida is the most established model in its category in Lebanon,
selling more than 14,000 units to date. With its new design and innovation, I am confident that its numbers
will continue to grow. Opening the Verdun showroom is a promising stepping stone for our new strategy:
expanding and extending new showroom locations with the best standards to meet customer needs.
For the Present, I am truly looking forward for 2014 as we have a fruitful year to come with several product launches as well as one of our largest investments yet: the Dbayeh Nissan and Infiniti Showroom. The
new model launches will include the All-New Infiniti Q50, to be launched in March 2014 and The All-New
Nissan X-Trail to launch by the end of the year.
What is a company without its Future? A strong vision, aggressive plans, and focused targets for the years
to come are all in the pipelines, and I can confidently say that I am looking forward to even greater successes.
I would like to conclude by thanking each and every one of you whom have cooperated to advance RYMCO
stature.
Let every minute count, Time is of the essence.
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top
management
Fadi Younis

After sales managing director (35 years).
Fadi Younis started his career at RYMCO since 35 years. Today, he is an aftersales managing director with many and varied responsibilities. He is Responsible for all products or
units sold by RYMCO from the day of delivery to customers till they become obsolete,
as well as, for parts and service of any brand sold by RYMCO to have the right brand
image by professionally maintaining these units thus aiming towards exceeding owners’ expectations. He has always aimed to spread the customer satisfaction culture for
all RYMCO team and maintain its reputation as the best customer oriented company,
believing that it can only be done through high knowledge of engineering, technical
information and experience.
In 2013, Fadi Younis managed to achieve most of RYMCO’s targets and KPIs in a very
challenging environment despite the instability situation, Lebanon is going through.
He continued recruiting and training high end Aftersales staff for the future of RYMCO
in the challenging high technology market. He also contributed in 2013, by external
auditing for the service department, Body & Paint section and started action plans for
the improvements needed as per the findings of the audit.
His plans for 2014, is to continue working on the improvements found by the external

audit and aiming to have RYMCO’s Aftersales business the best in Lebanon and the Middle East. “I aim for bettering the relations between our Body & Paint service department
and Insurance companies and seek to plant the customer oriented culture in all Aftersales
team and increase its income. I believe that RYMCO’s Aftersales should be the main contribution while scoring the highest for CSI (Customer Satisfaction Index) and F1 (Fix It Right
First Time)”, he said
Fadi graduated in 1977 from Chelsea College of Aeronautical And Automobile Engineering as an Honor student and received the Castrol Trophy for the student of the year. He
held several awards for RYMCO as the best CSI (Customer Satisfaction Index) in the Middle East and F1 (Fix It Right First Time) in the Middle East. He has also been appreciated
for building and managing the biggest Aftersales business in Lebanon.
He is married to Mona Said with two children Tarek, managing part of advanced car
rental and properties construction, and Adib, who is working in Canada. He enjoys his
NISSAN muscle car collection, which he personally modified for street and race use, as
well as tuning and overhauling of sports cars, sea, boats, hunting and Fishing and aviation with a Yacht master license in 2004.

Wael Houssami

Chief operating officer (2 years).
Wael Houssami has been at RYMCO for almost three years. He holds the position of Chief
Operating Officer by managing the operations of RYMCO’s subsidiaries within Lebanon
and abroad, as well as, evaluating and assessing new investment opportunities.
In 2013, with the aid of his team, he was able to successfully launch and manage three
new subsidiaries, which are Quick fix (two branches, Hazmieh and Chiyah) and Mr. Cap
(Zouk and Monot). He was also able to improve the efficiency of operations in RYMCO UK.
He was granted the US Certified Public Accountant (CPA) .

“Rymco will be making major leaps in the Lebanese automotive industry in the coming
few years with several exciting new concepts. We will also be working towards optimizing
performance on both the operational and financial levels and most importantly preserving Rymco’s heritage and reputation.”
Wael is married with two children. In addition to playing football and squash, he enjoys
travelling as well.

Gaby Dib

Sales Director (20 years).
Being 20 years in RYMCO, Gaby Dib is currently the director of the Sales Division at
RYMCO, holding Nissan, Infiniti and GMC in its portfolio while mentoring the entire
sales team to ensure the best results while achieving sales targets set in coordination
with management.
In 2013, Gaby’s sales team worked collectively with all departments to achieve the
results that RYMCO has marked. Each sales consultant in the team has always demon-

strated the best sales strategy fulfilling individual sales targets for each model as well
as cumulative results.
He began his plan for the year 2014, by quoting, “If you think you can or you cannot, you
are absolutely right”.
Gaby is married, having a son. He enjoys his work and loves hunting.
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Top Management

Naseer Ghanem

director of after sales control division (21 years).
In addition to being the department head of IT, MIS and Warranty, Naseer Ghanem is
also a Director Aftersales Control Division and has been at RYMCO for 21 years. The aftersales division is one the most crucial divisions in RYMCO, prioritizing customer satisfaction. An appropriate plan is set, and direction with constant monitoring of the entire aftersales division along with the Spare Parts department in order to meet the objectives
set by management throughout the year. He also, with his team, sets strategic planning
and decision making for the pricing and services at the aftersales facility, as well as,
monitoring the improvement and the workflow of the service center and body shop.
His contributions for the past year, 2013, was designing and implementing a complete
Module for Vehicle securitization fully integrated with RYMCO ADMS software, which
was launched in December, 2013; as well as implementing one complete consolidated
online ERP solution for RYMCO and all companies related in Lebanon and off shore (10

companies). Additional to all the highlights, the aftersales performance was developed, across all departments, as well as, overachievements in KPI’s and reaching the
target across all departments in the aftersales.
Being positive for his plans of 2014, he said, “After my years at RYMCO, I can only see the
progress and improvement that each department has contributed, and I foresee that the
Aftersales commitment to providing customers with their needs and building a long term
relationship with them will be our priority for 2014, as it has been for the past years”
In 2010, Naseer was awarded The Manager of the Year. He is fond of swimming and
playing basketball and is married, with two children.

Nada Ayoub

director of finance control division (7 years).
Nada Ayoub has been at RYMCO for seven years. She holds the position of a Finance
Control Division Director. Not only does she manages Cash Flows, working capital ratios, and all banks relations on both corporate and retail levels, but also analyzes the
different sources of income through cost and profit centers, as well as, the company’s
quarterly financial statement. She also examines variances between real figures and
budgeted figures, evaluating budgets according to achievements. She completes her
work, by formulating strategic and long-term business plans; in addition she conducts
financial simulations and feasibility studies. Nada Ayoub is in charge of the company’s
hedging strategy to cover currency losses of exchange and cover future payments to
suppliers in various currencies.

in Lebanon and the MENA region, which gave RYMCO access to off-balance sheet funding and allowed it to diversify further its funding sources by tapping a new investor
base. Another Successful contribution of 2013 was the closing of the third Receivables
Securitization Transaction in collaboration with Bemo Securitization SAL (BSEC SAL).
“For the year 2014, I plan to set a very close monitoring of RYMCO SAL cash flow statement
and will study the cost cut strategy on all fronts: G&A, ordering, banks interests, marketing
and advertising expenses, etc… “, she said.
In 2004, Nada Ayoub had her M.B.A. International Paris in Business Management Option in Université Paris Dauphine- Université Saint Joseph. She is married, with two
children. She enjoys reading, swimming, playing tennis and watching movies.

The year, 2013, was a successful closing of the Inventory Securitization Transaction in
collaboration with Med Investment Bank. It is the first Vehicle Inventory Securitization

WHAT’S
ON YOUR

People at RYMCO are always enthusiastic. They work with motivation. Good service is offered!

MIND?
This   section in the newsletter allows for our
customers to share what’s on their mind. We
always appreciate customer suggestions,
feedback and remarks towards our company.

Wedad Hatoum,

It is beneficial for us to receive your input, so
please voice your opinion and if you would like us
to include it in the next issue of our bi-yearly publications, please let us know by sending an email to
rana.eyamie@ rymco.com or through
our Facebook page

I was advised from friends to buy a car
from RYMCO, and that’s what I did! I
bought a Micra.
Nissan Micra
Elie khoury,

I love RYMCO fair well. The service
and aftersales staff are great!

Riad Akoum,

Camille Chamsi

director of sales control division (16 years).
Camille H. Chamsi has been at RYMCO for 16 years. He is the Sales Control Director and
has been controlling sales division, customs, registrations, costing, reports and incentives. He is also in charge of the Accounting Department

targets are achieved with a healthy growth of the company, as we have invested in many
projects hoping for positive results. Choose to be optimistic, it feels better. Stars cannot
shine without darkness.”, he added.

In 2013, Camille, with his team, was able to reach the target in the Sales. Another contribution was the closing stock securitization.

He is married and has three children. Camille enjoys backgammon, tourism and exploring new cars.

I own a Sunny, I love it. It’s really a good
car. However I hope that the service is a
bit quicker in the after sales.

He started the year 2014 by quoting, “Aspiring for an optimistic 2014, we hope that sales

Negib Debs

brand manager of infiniti & powersports division (3 years).
Negib Debs has been at RYMCO for three years. He is the Brand Manager of Infiniti and
RYMCO Powersports. He manages all Infiniti brands as well as Powersports divisions.

of 2013, Infiniti.

In 2013, Powersports divisions expanded its brand range by signing an agreement with
Peugeot Scooters to develop into their exclusive distributor in Lebanon. Another highlight of this year was the launching of the QX60 (JX), offering all the premium features,
performance and innovations that Infiniti has become known for, worldwide and has
90% growth in sales in Lebanon.

Negib is married with two children. He enjoys Aikido, motorcycling, archery and going
to the cinema.

For 2014, he said, “I hope for stability in our political environment, so that we can enjoy
the leisure and luxury of Kawasaki and Infiniti”.

Nissan Sunny
Mohammad Khorbatli,

I am very satisfied with RYMCO
cars and staff. I own 3 cars from
RYMCO. I believe that sales,
service and follow-up process is
perfect. However it’s always overcrowded!
Nissan Juke ,X-trail and GMC
Nada Haddad,

Negib and his team were awarded for their “remarkable performance” of the 1st quarter
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On Your Mind

I own a Micra. TOP is the word I can
use to describe RYMCO after sales
staff. I get fast service, because I’m
patient (laughs).

I own a Pathfinder from RYMCO.
The service is really satisfying. It
takes some time, but the results
are great.

Nissan Sunny
Terese Sabr,

Nissan Pathfinder
Mohammad Nmeir,

I have a Sunny. I love it and I love
RYMCO staff and team. Great job!

I’m a member at an NGO “heart for
Lebanon”: We bought two X-trail’s
and a Sunny. They are very applicable and fulfilling for our kind of
work. I get good quality service.

Nissan Sunny
Samira Morcos,

Nissan X-trail and Sunny
Elie Berro,

RYMCO is crowded at the service
department. I love Nissan brand, I
love its services, cars, marketing
and advertising. It’s all lovely!
Nissan Qashqai
Nassar Badih,

Market
OveRview
Source: AIA Report
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sales is decreasing as a result of the drastic drop in imported Used cars sales
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||	Used cars sales dropped by -13.83% in 2012 vs. 2011, and
an additional -13.5% in 2013 vs. 2012, therefore the increase in new car sales is actually cannibalization from the
used imported vehicles.
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NISSAN
THE NEW 2014 NISSAN PATROL

THE ALL-NEW NISSAN TIIDA.

CONQUER YOUR LUXURIOUS SIDE

AS STRONG AS A FORTRESS.

THE ALL NEW TIIDA

THE ALL NEW PATROL

THE ALL NEW pathfinder

إﺧﱰ اﻷﻗﻮى واﻷﻛﱶ أﻣﺎﻧﴼ

SUNNY

2014 - 1.5L - AUTOMATIC - ABS - 2 AIRBAGS

THE ALL-NEW SENTRA
AFFORDABLE LUXURY

MICRA
AUTOMATIC - ABS - 2 AIRBAGS

*

*picture for illustration use

Motor Gallery 3

SUNNY & MICRA

SENTRA

INFINITI

INFINITI QX 7O. THE ORIGINAL.

QX60

INSPIRED PERFORMANCE

QX70

POwersports

peugeot scooterS LINE UP

kawasaki
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Product Review

MOVING LUXURY IN EVERY DIMENSION.
INFINITI QX60.

As a stylish, luxury, three-row, seven seat Intelligent
All-Wheel Drive crossover, the all-new Infiniti QX60
is designed to excel in the areas that crossover buyers
desire most – interior flexibility and roominess, safety,
and advanced hospitality features.
The QX60 offers real three-row utility, plus all the
premium features and innovations that Infiniti has
become known for worldwide.
|| 19

International
News
Nissan held 80th Anniversary Heritage Car Parade in Yokohama
Nissan Motor Co., Ltd. held an 80th Anniversary Heritage
Car Parade in Yokohama on December 23 to commemorate
the establishment of the company 80 years ago and
express its appreciation tocustomers. The parade event
took place at the Nissan Global Headquarters Gallery in
Yokohama and the surrounding area.
Nissan was founded as Jidosha Seizo Co., Ltd. on
December 26, 1933. In June 1934, the company changed
its name to the current Nissan Motor Co., Ltd.
The heritage car parade held just days before the 80th
anniversary of the company’s founding. A line of heritage

vehicles were taken to the streets of Yokohama to show
appreciation for the long-time patronage of Nissan’s
valued customers.
Approximately 100 Nissan models from different
eras, including heritage cars brought in and driven by
customers, traveled about 10 kilometers throughout the
city of Yokohama, where the company was founded, and
where its global headquarters is currently located.
A commemorative event for the 80th anniversary was
also held in the Nissan Global Headquarters Gallery.
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LATEST
NEWS

NISSAN ANNOUNCES UNPRECEDENTED AUTONOMOUS DRIVE BENCHMARKS
masonry not mock-ups - it will be used to push vehicle
testing beyond the limits possible on public roads to
ensure the technology is safe.

Nissan Motor Co., Ltd. has announced that the company will
be ready with multiple, commercially-viable Autonomous
Drive vehicles by 2020. Nissan announced that the
company’s engineers have been carrying out intensive
research on the technology for years, alongside teams
from the world’s top universities, including MIT, Stanford,
Oxford, Carnegie Mellon and the University of Tokyo.
Work is already underway in Japan to build a dedicated
autonomous driving proving ground, to be completed by
the end of fiscal year 2014. Featuring real townscapes -

“Nissan Motor Company’s willingness to question
conventional thinking and to drive progress - is what sets
us apart,” said CEO Carlos Ghosn. “In 2007 I pledged that
- by 2010 - Nissan would mass market a zero-emission
vehicle. Today, the Nissan LEAF is the best-selling
electric vehicle in history. Now I am committing to be
ready to introduce a new ground-breaking technology,
Autonomous Drive, by 2020, and we are on track to
realize it.”

HIGHLIGHTS OF THE NISSAN EXHIBIT AT THE 2013 TOKYO MOTOR SHOW
should be on board the vehicle, rather than relying on
detailed external data.
A revolutionary concept like autonomous drive will have
implications throughout the design and construction
of cars. Nissan is leveraging 80 years of research and
development expertise to create a complete solution for
autonomous drive.
For the full article visit: www.rymco.com/news

Nissan Motor Co., Ltd. released an overview of the
company’s exhibit at the 43rd Tokyo Motor Show 2013 to
be held at Tokyo Big Sight from November 23rd through
December 1st.
At the show, Nissan will reveal several new concept
cars. Nissan will also present the Nissan GT-R Nismo,
and reveal the upcoming Nissan DAYZ ROOX and other
models. In addition, Nissan will also be exhibiting its
Autonomous Drive technology, safety technology and
other innovations.

INFINITI Q50 NAMED ‘CAR OF THE YEAR’

“The award further strengthens our confidence in the
success of the Infiniti Q50. This superbly engineered
sports sedan is expected to be very popular upon its
introduction over the coming months.”

The BladeGlider concept offers drivers and passengers
a new sense of glider-like driving pleasure, evoking
exhilaration through its nimble handling that stems
from its swept-wing form and gliding roots.
• Aerodynamically-focused, BladeGlider’s narrow front
track and wide, stable rear track reduces drag while
generating downforce to enhance maneuverability
and road-hugging performance, with high G
cornering and acceleration-yet the vehicle is thrifty
in its power use.
• Unique center driver seat position delivers the
ultimate in glider-like driving pleasure, and the
triangular three-seat cabin configuration enables a
shared experience of “free soaring” for all. The car’s
in-wheel motors provide rear-wheel propulsion with
independent motor management.
• Prototype of an upcoming production vehicle that
demonstrates the innovation and excitement of
the Nissan brand and Nissan’s leadership in Zero
Emissions mobility.

The 2014 Infiniti Q50 sports sedan brings together
category-defining design, rewarding performance,
world-first technologies and unmatched levels of
connectivity and personalisation. Two new world’s first
production performance technologies make their debuts
in the Q50– Infiniti Direct Adaptive Steering™ technology
and Active Lane Control™.

Nissan DAYZ ROOX - Super-height wagon is second
vehicle in Nissan’s popular Nissan DAYZ series of
minicars
The second in the Nissan DAYZ series of minicars,
Nissan DAYZ ROOX is a new super-height wagon
model featuring dynamic exterior styling and a
spacious-feeling, premium interior design.

Just over a month since its regional debut at the Dubai
International Motor Show, Sport Auto, one of the Middle
East’s leading automotive magazines, has named the
Infiniti Q50 as its 2013 ‘Car of the Year’.
The Infiniti Q50 captured audiences with its individuality,
dynamic performance, futuristic technologies and
supreme levels of connectivity. The model also featured
the brand’s first hybrid powertrain for the Middle East.
Juergen Schmitz, General Manager of Infiniti in the
Middle East said: “It is an honour to accept the 2013 ‘Car
of the Year’ award for the Infiniti Q50. It is an outstanding
vehicle in every sense and to receive that recognition
from such a prestigious publication gives us great pride.

The 2014 Infiniti Q50 3.7-liter V6 and 3.5-liter Hybrid
models will be available in rear-wheel drive and in a

range of well-equipped models, including versions with
special sport appearance and performance features with
sport brakes and sport suspension tuning.
Infiniti Q50 goes on sale across the region in spring 2014.
*0 to 100km/h figure recorded outside the Middle East
under standard official testing conditions

For the full article visit: www.rymco.com/news

New X-TRAIL - Tough, all-purpose SUV with
excellent driving performance, advanced
technology and outstanding fuel efficiency
With rugged performance to handle a wide variety of
driving conditions, the new X-TRAIL is the tough, allpurpose SUV with best-in-segment fuel efficiency in
M-size SUV with state-of-the art functions in a package
that offers luggage storage convenience and excellent
utility. December 2013 Japan launch.

Highlights of the show include:
BladeGlider - From “driving” to “gliding” in a
hyper-agile and highly efficient EV with radical
swept-wing styling

Nissan’s autonomous driving technology is an
extension of its Safety Shield, which monitors a
360-degree view around a vehicle for risks, offers
warnings to the driver and takes action if necessary.
It is based on the philosophy that everything required

Sport Auto Magazine’s Outstanding Choice for 2013

New Skyline: Slated for Japan release November 2013.

•	Around View Monitor, one-touch automatic sliding
doors and other convenient features support daily
driving.
• Rear ceiling fan, roll-up sunshades and other
amenities enhance rear-seat passenger comfort and
convenience.
• Green windshield glass filters out 99% of UV rays.
• The solid-looking and distinctive exterior styling
suggests a spacious interior.
• Spacious interior with high-grade trim and coverings.
• A surprising amount of interior space accommodates
enough space to hold a 27-inch bicycle.
• Innovative new technology includes a cost-effective
battery-assist system that relieves burden on engine.
• Slated for Japan market launch in early 2014.
New Teana - Premium sedan for the best times of
our lives
The Nissan Teana is a global strategic model sold in more
than 120 countries and regions worldwide. Building on
the Teana DNA of “Modern Living” in the first generation
model and “Hospitality” in the second generation, the
third generation Teana features enhanced performance
for even greater driving pleasure.

• D esign expresses sophistication and exhilaration,
built on the concept of “Modern Living” DNA.
• Cabin supports comfort of all passengers, delivering
hospitality in the Teana tradition.
• Driving performance that excites the driver with
plenty of power.
• Japan market launch planned for fiscal 2013.

Serena -Enhanced safety equipment, including
collision avoidance support system, adopted
Significant changes to Nissan’s best-selling minivan in
Japan. The Serena 5-door minivan includes collision
avoidance support systems including Emergency
Brake and Lane Departure Warning (LDW) as standard
equipment. Serena also features a restyled exterior, from
front to rear. Japan launch slated for December 2013.
Note - Enhanced safety with Emergency Brake and
Emergency Assist for Pedal Misapplication
Minor changes to Nissan’s global compact hatchback
provide the 2014 model year Nissan Note with enhanced
safety technology, including collision avoidance support
systems including Emergency Brake, Lane Departure
Warning (LDW), and Emergency Assist for Pedal
Misapplication. Japan launch scheduled for December
2013.

Elgrand - Updates to the 2014 model make it the
ultimate king of minivans
Significant changes to Nissan’s premier minivan include
a restyled exterior featuring a dynamic front face, highquality premium interior appointments, and expanded
cargo capacity. Japan launch in January 2014.
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Nissan LEAF Aero Style - Special concept offers
100% electric vehicle performance in a new
stylish and sporty shape

Nissan’s second global EV. The 100% electric version of
NV200 multipurpose commercial van, which features a
spacious cabin and versatile application potential, with
LEAF EV powertrain for advanced performance. Slated
for Japan launch in fiscal year 2014.
Autonomous Drive - Nissan’s breakthrough
technology to be available in multiple vehicles by
2020

• N issan’s autonomous driving will be achieved at
realistic prices for consumers.
• Nissan aiming for availability across the model range
after 2020 within two vehicle generations.
• Benefits: Safety; personal mobility for aged and
handicapped people; reduce driving fatigue, and
more.

‘NISSAN 360’ GLOBAL BRAND SHOWCASE EVENT ENDS ON SUCCESSFUL NOTE

This was the third “360” hosted by Nissan since the
automaker’s inaugural event in 2004. This year’s event
offered a comprehensive product and technology
experience to participants from around the world. Global
in nature and execution, the program offered guests
multiple opportunities to gain first-hand insight into the
people, products, technologies and strategies that are
driving Nissan’s growth. This was the largest Nissan 360
hosted so far, and it delivered more stories about Nissan

Building on the success of its global partnership as
Official Light Commercial Vehicle Supplier, Nissan will
continue to supply NV350 Urvan to the quadruple World
Championship-winning Formula One team, Infiniti Red
Bull Racing, during the race at Abu Dhabi.
The Nissan NV350 Urvan with its well thought-out
functionality and reliability is the perfect vehicle to
support the Team in their intensive people and material
transportation activities.

Sporty makeover of the Nissan LEAF, the world’s
most popular 100% EV. Slated for Japan release
December 2013.
e-NV200 - Innovative 100% electric van set to
disrupt LCV market with radically new offer for
customers

There is nothing like a spectacular month-long birthday
party to signify a milestone. As part of commemorations
marking its 80th anniversary, Nissan Motor Company
held the “Nissan 360” brand showcase event in Irvine,
California, during August and September. Aimed
at highlighting the company’s latest vehicles and
showcasing its cutting-edge technologies, the event
concluded with many impressive achievements.

NISSAN NV350 Urvan drives  the Quadruple  Formula One World Champions,
Infiniti Red Bull Racing at the 2013 Abu Dhabi GP

and involved more participants than ever before. It was
also the first time that this significant corporate event
included the Datsun brand.
“Nissan 360 showed the world our advanced automotive
technologies, innovative products, and the people
behind them,” said Andy Palmer, executive vice president
in charge of Global Product Planning, Corporate
Planning, and Global Marketing Communications. “I was
particularly pleased with the reaction to our autonomous
drive technology reveal. The announcement that we will
have autonomous drive vehicles ready for roads by 2020
showed Nissan’s leadership in this area, and points the
way forward for the exciting developments to come.”
By the time Nissan 360 ended, the company had hosted
more than 1,500 people—media, investment analysts,
dealers, fleet and commercial customers. Overall, these

participants, hailing from over 60 countries in Europe,
Asia, Africa, and the Americas, logged over 15,000 test
drives from among the 100 drivable vehicles on hand
representing Nissan markets around the world. They
drove over 30,000 miles (48,280 km)—about the same
distance as the circumference of the Earth.
In addition to the 100 test cars, Nissan had 32 eyepleasing display vehicles on hand. There were all
kinds of cars available to drive or view: Japan’s unique
“kei” mini-cars; the Nissan Civilian minibus; the latest
GT-R supercar; light commercial vehicles; and electric
vehicles—even a Nissan Cedric taxi cab from Tokyo. A
diverse menu of seven test tracks offered a variety of
road surfaces for nearly every type of driving scenario.
For the full article visit: www.rymco.com/news

Infiniti Red Bull Racing, which is based in Milton Keynes
in the UK, concluded an official global supplier contract
for light commercial vehicles with Nissan in 2012. Under
this contract, Nissan’s Light Commercial Vehicle Business
Unit supplies the team with commercial vehicles at
Formula One venues around the world. The vehicles
that are supplied provide support for all transportation
needs, including the movement of staff, guests, and
equipment for the team. For the Abu Dhabi Grand Prix
this year, the highly versatile, multi-purpose NV350
Urvan was selected. Nissan Middle East Managing
Director, Samir Cherfan commented, “This year, we are
pleased to offer the NV350 Urvan once again in the Abu

Dhabi Grand Prix. We are confident that the innovation,
versatility and superior convenience of our product will
provide excellent support for the team’s race operations,
and hopefully lead to a successful result in the race.”
Christian Horner, Team Principal, Infiniti Red Bull Racing,
commented, “The LCV partnership with Nissan contributed
to our team’s success last year. It responded to our varied

transportation needs in all our races, and proved to be a
trusted and indispensable partner. We are very reassured
that the NV350 Urvan will once again be supporting our
race operations at this year’s Abu Dhabi Grand Prix.”
For the full article visit: www.rymco.com/news

RETURN OF NISMO FESTIVAL BRINGS BUMPER CROWD TO FUJI SPEEDWAY
Fuji Speedway played host to the NISMO Festival on
Sunday, December 1, where dozens of the marque’s
most storied machines took to the track in front of over
32,000 adoring fans. After one year away (while Nismo
was being relocated to a new HQ in Yokohama) this year’s
festival reaffirmed its position as the preeminent of the
manufacturer-based post-season extravaganzas.
With an objective of bringing fans closer to the brand
through the celebration of its successes - both current
and historic - the NISMO Festival is eagerly awaited by
motorsports enthusiasts, and widely acknowledged
as the event that closes out the annual motorsports
calendar in Japan.

Featuring some of Nissan’s most coveted vehicles across
four decades from the ‘60s to the turn of the century,
racers including the Nissan R380, R381 and R382 sports
cars, and the first Skyline2000 GT-R ventured out on track
amongst more modern machinery including a brace of
Group A Skyline GT-Rs (R32), Group C machinery (R91CP,
R92CP) and the unique NP35. There was also the familiar
coloring of JGTC (All-Japan Grand Touring Championship)
title-winning entries in the form of Pennzoil and Xanavi
Nismo-liveried cars. title-winning entries in the form of
Pennzoil and Xanavi Nismo-liveried cars.
For the full article visit: www.rymco.com/news

The day was filled with on-track activity, keeping fans
enthralled as iconic machines battled in exhibition races,
some of them piloted by their original drivers.
After the opening ceremony, this year celebrating 80
years of Nissan, the first of the on-track sessions got
underway with the Nissan Historic Demo Car Run.
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Usain Bolt golden again with unique Nissan GT-R

SEBASTIAN VETTEL AND INFINITI RED BULL RACING SEAL FORMULA ONE WORLD CHAMPIONSHIPS IN INDIA

Nissan gives an exclusive gold-painted GT-R to the “world’s fastest man,” Usain Bolt
Nissan has delivered a special GT-R, bathed in exclusive
gold paint, to Olympic gold medalist Usain Bolt in
appreciation for his contributions as a Nissan brand
ambassador for GT-R. Bolt, known as “the world’s
fastest man,” has been promoting the company’s brand
awareness in association with the Nissan Global Brand
Campaign, which kicked off in April 2012 and has been
running in markets around the world ever since.
It was love at first sight for Bolt, already a GT-R owner,
when the one-of-a-kind “Bolt Gold” GT-R was unveiled
as the top prize in an online global charity auction held
in late 2012. The proceeds of the auction went to the
Usain Bolt Foundation.
For the full article visit: www.rymco.com/news

Infiniti reveals Formula One-inspired Q50 Eau Rouge in Detroit

Infiniti today revealed the Q50 Eau Rouge, a design
vision of a high-performance variant of the Infiniti Q50
premium sports sedan, which draws inspiration from
Formula One.
The muscular concept vehicle, which premiered at the
North American International Auto Show, is a seductive
glimpse of Infiniti’s design prowess in sports orientated
vehicles, offered to gauge public and media reaction.
The Infiniti Q50 Eau Rouge features bespoke carbon
fibre bodywork, Formula One-inspired aerodynamics, a
premium cockpit and a powerfully hunkered stance.
“Performance is a key ingredient of Infiniti vehicles such

as the Q50 sports sedan. Our involvement in Formula
One provides inspiration and excellence to our designers
and engineers,” said Johan de Nysschen, President of
Infiniti Motor Company Limited. “Q50 Eau Rouge hints
at a design language that we could extend to potential
future performance models. If Infiniti decided to build
a limited series of this vehicle, it would likely feature a
power output of more than 500hp.”
Infiniti Q50 Eau Rouge highlights include deep and
detailed carbon fibre front splitter, rear diffuser and
side sill skirts; carbon fibre roof and door mirror casings;
21-inch lightweight forged alloy wheels and a dual-exit

exhaust sports system below a large integrated rear
spoiler.
Q50 Eau Rouge’s wheel arches are 20mm wider than
standard and a unique combination of layers along with
a tinted clear coat has been applied to add depth to the
red paint color.
The concept’s interior features matching carbon fibre
door and center console panes, and a high-grip sports
steering wheel with Formula One-style paddle-shifters.
For the full article visit: www.rymco.com/news

Infiniti Red Bull Racing have sealed the double, becoming
consecutive four-time Constructors’ World Champions
and claiming the Drivers’ World Championship crown
at the hands of Sebastian Vettel, who becomes the
youngest consecutive four-time winner in the sport’s
history.

Racing. Collaborating ever-more closely across people,
process and technology, the relationship has seen
the Formula One team adopt areas such as materials
technology from Infiniti, which in turn benefitted from
the team’s and Sebastian Vettel’s input into vehicles such
as the FX Vettel Edition and the new Infiniti Q50.

give the right answer on the track and get acceptance
makes me very proud. To join people like Prost, Fangio
and Michael is unbelievable. I think this is one of the best
days in my life so far. There are so many people that I
have to thank; I’ve always tried to listen and learn and it’s
incredible to race some of the best drivers in the world.”

“To join people like Prost, Fangio and Michael is
unbelievable,” said Vettel. “I think this is one of the best
days in my life so far. There are so many that I have to
thank but one of them is Infiniti. Infiniti’s increased
involvement this year has helped support my efforts
too, so I’m glad I can reward them with another World
Championship. It’s been a busy year for me, developing
Infiniti’s road cars, and as our relationship is continuing
to grow this is a key moment I’m glad we can all share.”
Sebastian Vettel and Infiniti Red Bull Racing have
dominated much of the 2013 season, scoring ten Grand
Prix victories and 18 podium finishes to wrap up both
titles with three Grands Prix remaining this season.
“Sebastian and Infiniti Red Bull Racing both represent
perfectly our brand’s vision of performance, precision,
passion and provocation,” commented Johan de
Nysschen, President of Infiniti Motor Company, Ltd. “It
is these traits that led to us deepening our partnership
with them at the beginning of the year and we are proud
to have played a major role in their incredible season.”
“In our first year with Infiniti as title partner there’s been
a great deal of work put in on and off-track to identify
the areas where we can learn from each other and bring
benefit to both parties,” said Christian Horner, Infiniti Red
Bull Racing Team Principal. “I’m exceptionally pleased
that we can both share in this success.”
Infiniti deepened its partnership with the team at
the start of the season, becoming Title and Vehicle
Performance Partner of the renamed Infiniti Red Bull

De Nysschen continued: “So far this year, Sebastian has
had direct and invaluable input into the development
of the Q50 and the new Q30. As the 2014 Formula
One season brings new technical challenges, we look
forward to working with Sebastian as Infiniti’s Director
of Performance and Infiniti Red Bull Racing in pursuit of
automotive excellence on the road and the track.”

Car 2 MARK WEBBER, Finish Position: DNF, Start Position:
2nd “Obviously I’m pretty disappointed with today’s
race, but there is not much I can do. The alternator
went wrong with very short notice so we had to stop
straight away. It’s tough because we did a lot of things
right this weekend, but I’ve got a smile on my face as I
could not have done any more. Well done to Seb on his
Championship and also to all the Team; to get a fourth
title is amazing. It’s been a great job by the whole team
to achieve the title four years on the trot and it has once
again set itself as the benchmark for the others.”
CHRISTIAN HORNER, Team Principal

Car 1 SEBASTIAN VETTEL, Finish Position: WINNER, Start
Position: 1st “First of all I would love to say thank you
to the crowds, it was an unbelievable reception today
and it’s a shame we are not racing here next year. I’m
speechless. I crossed the line and I was empty. I took
ages to think about something to say. It’s one of these
moments where you want to say so many things but you
can’t. It’s been such a phenomenal season. I think the
team and the spirit inside the team is so strong; I said it
on the radio already – it gives me so much power. It’s a
pleasure to jump in the car and go out for the guys and
girls and try to give it all I have. The car was fantastic
today. I didn’t think about the do-nuts before the race
today – it just happened. My engineer directed for the
usual procedure, but I said ‘not this time!’ There are so
many people on the main grandstand here, I just had to
do it. I want to say a big thank you to the team to all
the people behind us. It was for sure not an easy season
and even though people on the outside thought we had
it in our hands, I think it was difficult. It a was tough
season for me personally, to receive boos even though
we haven’t done anything wrong; to overcome that and

“To achieve four double World Championships is the
culmination of an enormous amount of dedication and
commitment from the whole team. For Sebastian to
have joined the illustrious names of Fangio, Prost and
Schumacher is an incredible achievement, especially at
such a young age and it’s a privilege to work with him.
It’s an enormous day for the Team to have won its fourth
consecutive Constructors’ World Championship. Without
the dedication and determination of all the staff from all
of the departments throughout the company and from
all of our Partners and the backing of Dietrich Mateschitz
and support of Red Bull, none of this would be possible.
There’s going to be an awfully lot of happy people in
Milton Keynes and Salzburg this evening. We’ve got
three races to go and we’re just going to go for it. The
most disappointing thing today was obviously the failure
on Mark’s car when we were set for a 1-2 finish; we had a
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sudden alternator failure, but sometimes that’s racing. It
was just desperately disappointing to happen while we
were on course to achieve a 1-2 finish. I think it’s going
to take quite a few days for this success to sink in and it’s
important for the Team to enjoy the moment – we will
be pushing all the way to the checkered flag in Brazil.”
ADRIAN NEWEY, Chief Technical Officer.
“It’s difficult to verbalize what these Championships
mean to be honest. Coming into the weekend we knew
we had a good chance for both titles, but it’s one thing
thinking you have a good chance and quite another to
achieve it. It’s almost a relief that we’ve done it, it’s going
to take a while to sink in. It’s a tribute to all the hard work,
talent and focus of the guys and girls back in Milton
Keynes. We started off with a very good season in 2009,
against all expectations, and to have built on that with
four consecutive doubles is absolutely stunning. More
than anything I’d like to thank every single member of
the team for that. Sebastian must now be considered one
of the all-time greats. He makes mistakes sometimes,
but he always learns from them; he’s very humble and
the success and fame he has achieved over the last few
years has never gone to his head; he remains with both
feet firmly on the ground. The atmosphere we have in

the team is very good; we’re just a straight forward team
and we don’t pretend to be anything we’re not. These four
Championships are a result of all the hard work, creativity
and enthusiasm of everyone in Milton Keynes.”
THIERRY SALVI, Renault.
“Seb showed his capacity to be very, very quick yet
again and to come back to the front despite a very early
pitstop. That was a demonstration. Mark pushed very
hard from the beginning and was a serious rival to Seb

until his failure. A huge result for the team today, with
the quadruple double finally done and dusted! It’s a very
proud moment for us to have contributed to these titles
and to see the partnership go from strength to strength.
It was not a perfect day with the alternator issue for Mark,
but it doesn’t have to sour the celebrations for too long.”

Infiniti, the luxury automotive brand, launched an
exclusive competition to design the helmet worn by
Formula One Triple World champion Sebastian Vettel at
The Abu Dhabi Grand Prix.

INFINITI PRODUCTION IN EUROPE TAKES A MAJOR DIG FORWARD

Race fans from all over the Middle East were invited
to submit their most creative designs to Infiniti. The
winning entry was personally chosen by Sebastian
Vettel, who wore the helmet for the Friday practice
sessions and Saturday qualifying session at the Yas
Marina Circuit, Abu Dhabi on November 1st & 2nd. The
lucky winner plus a friend also enjoyed a VIP weekend
at the Abu Dhabi Grand Prix with Infiniti, including
meeting Vettel himself.

Construction of the first Infiniti production facilities
in Europe began in Sunderland, UK. Part of an overall
£250m investment in the UK, a groundbreaking
ceremony was performed by Executive Vice President
Trevor Mann, and Fintan Knight, Vice President for
Infiniti Europe, Middle East and Africa. Mann said:
“Securing the Infiniti Q30 for production at Sunderland
was a tremendous achievement by the workforce and
reflects the quality levels which they have reached.
The existing Sunderland plant is already the largest in
UK automotive history and this £250m investment will
move the plant even further up the value chain and
reconfirm our commitment to their future.”
Knight said whilst addressing visiting dignitaries, UK
suppliers and plant staff at the ceremony; “This is a
significant step for the Infiniti brand as we establish
manufacturing here. The design centre in Paddington,
the Technical Centre in Cranfield and the ongoing
partnership with the Infiniti Red Bull Racing team in
Milton Keynes testify to our strong link with the UK.
Our investment here amplifies the brand’s presence
in Europe, one of the key markets for Infiniti, but
provides clear intent as we gear up for sales of the
compact premium Q30 in 2015. Infiniti is committed to
growing our product offering over the coming years as
we challenge the traditional premium offerings”. Trevor
Mann and Fintan Knight performed the groundbreaking
ceremony with the aid of a specialist digger provided by

Infiniti offers F1™ fans the chance to design Sebastian Vettel’s helmet for Abu Dhabi Grand Prix weekend 

Sebastian Vettel is the youngest ever Triple World
Champion and currently leads the 2013 Formula One
World Championship. This year, the 26 year-old German

also became Infiniti’s Director of Performance and has
been involved in the development of the new Q50 and
the recently announced Infiniti Q30 Concept. As well as
his race-winning performance on the track, he is also well
known for using a different helmet design for every race.
Commenting on the competition, Sebastian Vettel said:
“The helmets I wear are very important to me, as each
one has a special meaning or a connection with the race
in question. Normally I work closely with my helmet
designer to come up with a new design for every other
race, and this is the first time I’ve given the fans the
chance to do it for me. I can’t wait to see what they come
up with!”
For the full article visit: www.rymco.com/news

SEBASTIAN VETTEL wore SPECIALLY DESIGNED HELMET FOR FRIDAY AND SATURDAY RUNNING AT ABU DHABI
construction partner Sir Robert McAlpine, indicative of
a relationship which dates back to the establishment of
the Sunderland Plant in 1984.
The new facilities, for the Q30 body assembly (Body Shop)
and final assembly (Trim and Chassis), will cover 25,000m2
of new production space, with construction and facility
installation due to be completed in time for the Q30 launch
in 2015. The new Body Shop facilities will enable assembly
of the Q30’s premium platform, while the Trim and Chassis
extension will include a new engine installation facility.

Infiniti will become the first new car brand to be
manufactured in the UK on this scale for 23 years. The
expansion is set to create 1,000 jobs at Sunderland
and in its UK suppliers, including 280 new jobs at the
Sunderland Plant, with the company’s Design Centre
in Paddington and Technical Centre in Cranfield also
involved in the Q30’s development.
For the full article visit: www.rymco.com/news

For this running of the Abu Dhabi Grand Prix, 2013 World
Champion Sebastian Vettel will wear a specially designed
helmet on Friday and Saturday.
Vettel chose the design from nearly 1,500 entries
submitted from across the world as part of a design
competition run by Infiniti across its InfinitiGP social
media channels. Hosted on www.infiniti-gp.com, fans
were invited to encapsulate and illustrate Sebastian’s
passion and performance in their works of art, and it
was the design of 21 year old Mexican student Jake Vite
Prekop that caught the World Champion’s eye.
“Cars have always played an important part of my life

since it is my family’s main business,” said Jake. “I know
that Sebastian Vettel always wears the most exotic and
well-designed helmets, therefore I wanted to combine
the colors of Infiniti Red Bull Racing, the German flag and
include the element of speed and the heat of the track
in the design.
“I’m simply honoured that he chose my design; I simply
cannot explain the feeling of knowing that the four-time
World Champion will be wearing my design during the
GP weekend. It is one of the best moments of my life.”
Infiniti have flown Jake and a guest to the Abu Dhabi
Grand Prix where they will spend the weekend in

Paddock Club, getting a tour of the Infiniti Red Bull
Racing garage and meeting Sebastian Vettel.
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Infiniti offers Formula One fans exclusive opportunity with ‘Infiniti Picstop’ Competition

nissan patrol
conquer your luxurious side

Parking spaces for Formula One Triple World Champion
and Infiniti Director of Performance, Sebastian Vettel,
have been reserved across the UAE in anticipation of his
and Infiniti Q50’s arrival. Strategically located at multiple
locations, those who find them, photograph them and
share them via Infiniti in the Middle East’s Facebook
page have the chance to be VIP guests at the Infiniti Red
Bull Racing suite at the Abu Dhabi race. Titled the ‘Infiniti
Picstop’ competition, three competition participants will
claim the top prize, drawn from an elite group of 30 who
will be invited to an exclusive event in Dubai.
“The race in Abu Dhabi is the highlight of the region’s
motorsports calendar and one Infiniti looks forward
to eagerly every year”, said Juergen Schmitz, General
Manager of Infiniti in the Middle East. “Our strong

partnership with Infiniti Red Bull Racing as well as
Sebastian Vettel, Formula One Triple World Champion
and Infiniti’s Director of Performance allows us to
provide Infiniti customers and enthusiasts access to the
best areas at the race. We encourage everyone to be
part of the ‘Infiniti Picstop’ competition which offers the
chance of a once-in-a-lifetime access to our VIP hosting
in the Infiniti Red Bull Racing suite.”
To offer the maximum number of people the chance
to gain access to this invite-only and highly-sought
after opportunity, clues to the location of the reserved
parking spaces will be posted on the Infiniti Middle East
Facebook page. In the week leading up to the race in Abu
Dhabi, 30 participants who have found and uploaded the
most photographs to the Infiniti Middle East Picstop app

Meticulously engineered for over 60 years, the
Patrol is Nissan’s flagship SUV model with a rich
heritage and passionate following in the Middle
East that dates back to the 1950s. With refreshed
styling enhancements of the region’s iconic SUV, the
all-new Nissan Patrol adds more style to its already
impressive ‘go anywhere’ versatility, technology and
comfort.

will be contacted and invited to what promises to be the
‘must-have’ invite of race weekend – an exclusive event
to be hosted at the Infiniti Centre on Sheikh Zayed Road.
Here, on the night of the 30th October, the lucky 30
‘Infiniti Picstop’ competition participants will mix with
members of the UAE’s social elite, celebrities, VIPs and
Infiniti Red Bull Racing driver, Mark Webber.
In a special activity to be revealed on the night, three
winners will be picked who will then be invited to
experience Infiniti’s inspired hospitality over the Abu
Dhabi race weekend.
For the full article visit: www.rymco.com/news

Infiniti reveals Q30 Concept at IAA Frankfurt Motor Show 
Infiniti revealed the next step in its strategy to expand
into new premium segments with the debut of the Q30
Concept at the Frankfurt Motor Show.

5.6 L – 8 Cyl – 320 HP – 32 ValveSwitch

The sleek, seductive Q30 Concept is the design vision
for a compact Infiniti vehicle with a contemporary,
individualized character for a new generation of
premium customers. The global compact premium
segment is forecast for significant growth with the entry
of young-minded affluent customers.
“We are becoming the younger, trendsetting brand, more
relevant and more exciting,” said Johan de Nysschen,
President of Infiniti Motor Company Ltd. “Infiniti Q50,
and now the Q30 Concept, deliver on the promise.”
De Nysschen was joined by Alfonso Albaisa, the brand’s
Executive Design Director, who described Q30 Concept as a
vehicle defying categorization. A unique blend of features
reminiscing of a coupe, a hatch and a crossover, the Q30
Concept is designed to appeal to younger customers who
are less likely to follow tradition and desire to disrupt
convention to create their own unique experiences.

even more sensual sculpting, enhanced muscularity and
playfulness, reflecting Infiniti’s approach as the seductive
alternative to traditional premium automobile brands.

By the end of this decade, Gen X and Gen Y will represent
80 per cent of buyers in the premium segment, bringing
new, more contemporary expectations for premiumness.
Infiniti designers had the freedom to explore bolder,

Infiniti Q30 Concept is the design precursor for Infiniti’s
future compact premium entry. Infiniti has previously
announced plans to produce a compact model in
Sunderland, United Kingdom, starting in 2015.

During today’s press conference, de Nysschen also
presented Infiniti’s Director of Performance, three-times
Formula One world champion Sebastian Vettel, a special
helmet to use in testing engineering prototypes of the
future compact premium model – the first Infiniti model
he will influence from its inception.
For the full article visit: www.rymco.com/news
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INFINITI REPORTS 17% 2013 SALES GROWTH ACROSS MIDDLE EAST

REGIONAL
NEWS

Infiniti announced sales increased to 5,624 units across
the Middle East in 2013 - a substantial rise of 17%
compared to 2012. Infiniti’s strong performance across
the Middle East was significantly enhanced by the
popularity of its impressive SUV/crossover line-up.

Nissan Patrol conquers ultimate challenge and achieves  Guinness World Record
The Nissan Patrol Challenge reached its grand finale
today with a new Guinness World Record set by the
unstoppable Hero of All Terrain. In the presence of His
Excellency Dr. Ghanem Alhajiri, Chairman of Sharjah
International Airport, Nissan Patrol became the holder
of the ‘Heaviest object pulled by any production vehicle’
Guinness World Record and notched up another historic
milestone for illustrious heritage. The event, held at
Sharjah International Airport, United Arab Emirates, saw
an unmodified production Nissan Patrol haul a 170.9 ton
cargo plane, inclusive of weight of the plane, fuel and
the cargo for over 50 meters, smashing the previous
record by 15 tons.
The record attempt was supported by Sharjah
International Airport and held under the patronage of
His Excellency Sheikh Abdullah Bin Mohammed Al Thani,
Chairman of Civil Aviation of Sharjah. In order to express
its thanks for its invaluable support, Nissan shared this
accolade with Sharjah International Airport.
The Nissan Patrol has a rich heritage in the Middle East
Region as one of the world’s most iconic off-road vehicles

and has been in constant series production since the
1950s. The first Nissan Patrol in the Middle East arrived
in Kuwait in 1956 and since then this ultimate expression
of personal freedom has found numerous local fans.
Nissan Patrol has built a reputation for being one of the
most durable, reliable and capable off-road cars on the

market. Many buyers of the patrol in the Middle East
region are extremely loyal to the car. Indeed, lots of
people consider the Nissan Patrol to be a member of the
family and hand the car down through the generations
as and when a new model is purchased.

Complete refresh of region’s best-selling compact hatchback adds more style, technology and versatility

”The All-new Nissan Tiida is equipped to reward the
diverse lifestyles of the Middle East’s free spirits,” said
Mr. Samir Cherfan, Managing Director, Nissan Middle
East. “Tiida is the Middle East’s most established name

in the hatchback market, with a customer loyalty second
to none in its class. With refreshed design and improved
levels of standard technology, the All-new Nissan Tiida
will not only appeal to existing customers but also
attract a new range of Middle East buyers looking for a
stylish and premium hatchback.
Nissan Tiida hatchback, first introduced to the Middle
East in 2005, made an immediate impact capturing
36% market share in less than two years in the Gulf
region. Today, Tiida hatchback continues to lead the
C- hatchback segment with 54% market in spite of
increased competition in the Gulf. With the All-new
Nissan Tiida, Nissan aims to further push this market
share to more than 60%.
For the full article visit: www.rymco.com/news

With the eagerly awaited launch of Infiniti Q50 later this
spring, Infiniti enters 2014 confidently.

2012

2013

SALES (UNITS)

4 806

5 624

INCREASE (YEAR-ON-YEAR)

5% (OVER 2011)

17%

Juergen Schmitz, General Manager, Infiniti in the Middle
East, said: “The results of 2013 demonstrate how our
region is already responding to Infiniti’s global growth
strategy which began during 2012. A key element of
that plan was the introduction of new models, leading
to the regional launch of what is now badged QX60.
Its immediate popularity has made it our second bestselling model and added further depth to our ever

popular SUV range, which continues to sell strongly.
“The combination of high demand for both new and
existing models, with the highly-anticipated Q50 to
follow in spring this year, underscores that this is a new
era for Infiniti.”
For the full article visit: www.rymco.com/news

Nissan maintains top rank in Automotive marketing effectiveness in the Middle East

For the full article visit: www.rymco.com/news

The All-new Nissan Tiida – Shaped for Life
Nissan today raised the curtain on the All-new Nissan
Tiida, shaped to complement the lifestyle of the young at
heart of customers throughout the region. With dynamic
styling looks, advanced technology and class-leading
spaciousness, the completely revised second generation
of the Middle East’s best-selling compact hatchback has
everything to build on the Tiida nameplate’s established
success. Already commanding 54% of the expanding
compact hatchback segment in the Gulf, Nissan aims to
more than double sales and extend market share beyond
60% with the introduction of the All-new Nissan Tiida.

2013 highlights:
• QX60 sales grew at the fastest rate of any Infiniti
model to a total of 1466 units
• QX80 performed strongly with a 9% rise in sales to
978 units
• QX70 maintains sales and remains Infiniti’s most
popular model
• Q50 preview at Dubai International Motor Show
brings strong customer interest
• Q50 launch in spring 2014
In its first full year on sale after its launch in 2012, the
seven-seat Infiniti QX60 became Infiniti’s fastest growing
model in the line-up. Infiniti QX80 with its combination
of all terrain capability and first class accommodation
also gained a significant increase over 2012 with a rise
of 9%. QX70 retained its long-held title of Infiniti’s most
popular model with over 1,500 units sold.

Nissan continues to be recognized as a leading automotive
brand and advertiser for marketing effectiveness across
the Middle East and North Africa region according to the
world marketing authority, Effies Worldwide. Retaining its
top ranking for the second year running, Nissan has a clear
lead at the top of the table on the Effies Effectiveness Index.
Each ranked company in the Effie Index undergoes
rigorous evaluations of their case studies and work by
industry-expert judges to prove that their marketing
achieved compelling results. The Index criteria measures
all the marketing campaigns which scored points on the
Effie index based on the Effie global criteria, including
effectiveness, results, creativity and good executions
among others.
The jury gives points for each brand based on meeting the
above, and Nissan has been the top scorer for the past two
years in the automotive category.

For the full article visit: www.rymco.com/news
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New Nismo Athletes take victory at Dubai 24 Hours Nissan

Nissan GT Academy with Sony PlayStation returns to the Middle East for 2014

370Z Nismo race cars take first and third in SP2 class

The four newest Nismo Athletes, the winners of Nissan
PlayStation GT Academy 2013, along with inaugural
winner Lucas Ordonez, stormed to the SP2 class victory
at the Dubai 24 Hours today. This is the first Dubai 24
Hours victory for GT Academy winners.
Dubai was the first international race for European winner
Miguel Faisca, German winner Florian Strauss, US winner
Nick McMillen and Russian winner Stansislav Aksenov,
who have all only been racing for three months so to
bring the No.123 Nissan 370Z Nismo across the line first
after 24 hours of racing was an incredible achievement.
“We came here to gain racing experience and our goal

was to finish the race so it is amazing to win,” said
European winner, Miguel Faisca. “We have all learnt a lot
as it was a tough race with so many cars. There wasn’t
a single lap where you didn’t have to overtake or be
overtaken. It was a great pleasure to compete in our first
24 hour race.”
“In the last three years I have finished third, then
second and now in first place at the Dubai 24 Hours,”
said Ordonez. “It is always a very important event for
me and of course for the new winners. This is their first
international race so to win it is a dream for them. The
fact I have third, second and first is very special for me

excitement among the many thousands of competitors,
GT Academy encapsulates Nissan’s beliefs. We urge
anyone who dreams of grabbing the once-in-lifetime
chance to take the track and compete in the world of GT
racing to participate in this exciting programme.”

and I will make sure I line up the trophies at home. As
always a big thank you to Nissan, to RJN and everyone
involved here.”
The drivers of the Nissan GT Academy Team RJN’s sister
car, the No.126 Nissan 370Z Nismo, joined them on the
podium, taking third place after fighting back from
problems during the night.
For the full article visit: www.rymco.com/news

‘Follow’ Infiniti Middle East: Luxury Automaker Launches Official Twitter Account for Middle EasT
Infiniti has announced the launch of its official Twitter
account for the Middle East. Fans and car enthusiasts
across the region have instant access to Infiniti including
latest news, insights and information. Infiniti can be
followed on Twitter using the handle @InfinitiME.
Since the recent launch of the Infiniti Middle East Twitter
account, the channel has rapidly attracted over 7,500
followers.
“With active social media users in the Middle East on
the rise, there was a need to cater this segment of the
population. Facebook and Twitter are great mediums
for fans to interact with us,” said Juergen Schmitz,
General Manager, Infiniti in the Middle East. “Infiniti is
passionate about creating opportunities for two-way
interaction with brand enthusiasts and allowing them to
reach out to us.”
The launch of the Twitter page follows the launch of the
official Infiniti Middle East Facebook page which has achieved
remarkable success. According to Socialbakers, a leading
global social media and digital analytics company, Infiniti’s
Facebook channel achieved an engagement rate of nearly
nine times that of the global automotive industry average*.

The launch of the Twitter account adds further strength
to the brand’s social media presence and accessibility
in the region. Followers of the official Twitter account
will be able to join the conversation on Infiniti news,
events and launches. Of course, there will also be regular
updates on the partnership with Infiniti Red Bull Racing

as well as collaboration with Sebastian Vettel, Infiniti’s
Director of Performance and triple Formula One World
Drivers Champion.
For the full article visit: www.rymco.com/news

Nissan and Sony PlayStation have joined forces again
to bring GT Academy back to the Middle East for 2014.
The hugely successful inaugural competition in 2013
turned Qatari Salman Al-Khater, previously a mechanical
engineer, into a class-winning race driver at his first
attempt – now GT Academy Middle East offers the same
opportunity to another aspiring motorsport maestro
from the region.
“GT Academy is a unique programme offering Playstation
gamers the chance to move from virtual racing on Gran
Turismo to the reality of being a professional racing driver,”

said Darren Cox, Nissan Global Director of Motorsport. “The
success of GT Academy around the world is demonstrated
by the careers winning entrants go on to forge in the tough
cut-and-thrust of competitive motorsport. GT Academy
Middle East winner, Salman, has so far lived up to those
high standards and we eagerly anticipate welcoming the
region’s next competitors to Race Camp.”
“GT Academy Middle East proved a huge success in its
inaugural year in the region, 2013,” said Samir Cherfan,
Director, Managing Director, Nissan Middle East.
“Demonstrating innovation as a unique concept and raw

First launched in 2008, GT Academy was designed to
identify gamers with the most natural racing talent in the
virtual world, before working with them to transform them
into a professional racing driver in the real world. Selection
is initially made through times set on a customized stage
within the Gran Turismo game, now in its sixth generation.
The fastest gamers then have the chance at a Regional
Final event, before the very best head to Race Camp where
they are assessed on their fitness, mental attitude and
car control. Ultimately the winner gets a seat behind the
wheel of a Nissan 370Z GT race car.
GT Academy Middle East 2013 winner, Salman Al-Khatter,
won his first race at the 2013 Britcar 1000km and is to
drive at the forthcoming Dubai 24Hrs over the weekend
of the 9th January.
For the full article visit: www.rymco.com/news

The Stars Dazzled at Infiniti Beats in Dubai, U.A.E.
The Infiniti Centre, Dubai this evening saw VIPs,
celebrities and media flock to ‘Infiniti Beats’ – Infiniti’s
‘must-attend’ customer, VIP and star-studded event.
Including an exclusive sneak-peek at the all-new Infiniti
Q50, the event also saw the official opening of the Infiniti
Performance Engineering Academy by Infiniti Red Bull
Racing driver, Mark Webber, and Infiniti Red Bull Racing
Head of Car Engineering, Paul Monaghan.

Drive’ competition with one lucky customer walking
away with the opportunity to be driven by four-time
World Champion Sebastian Vettel himself. 30 qualifiers
of the Infiniti PICSTOP competition also competed

against each other to win VIP hosting at the Infiniti Red
Bull Racing suite for the Abu Dhabi Grand Prix.
For the full article visit: www.rymco.com/news

The exclusive event saw the presence of several celebrities
including Miss World Runner-Up and 2012 Miss Australia
Jessica Kahawaty, renowned fashion designers Walid
Attalah and Ahmed Al Reyaysa, and Saoud Al Kaabi, star
of ‘City of Life’ fame and popular TV presenter.
Key Infiniti executives in attendance included include
Fintan Knight, Vice President of Infiniti EMEA; Juergen
Schmitz, General Manager of Infiniti in the Middle East;
Gert Van Avondt, Product Manager Infiniti EMEA; and
Orna Conway, Marketing Chief Infiniti EMEA.
Infiniti Red Bull Racing DJ EROK proved the background
beat, ‘flair’ mixologists provided the drinks and stuntmen
surprised audiences by performing ‘Parkour’ around the
showroom. Guests also participated in the ‘Ultimate Test
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Product Review

nissan pathfiner
7-seats suv of the year
When the all-new 4th generation Pathfinder was
introduced, it raised the standard for the segment
with an unprecedented level of premium style,
comfort, fuel economy and thoughtful technology,
best-in-class and unique-to-class specifications
and features.
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rymco sales consultant wins nisec award

corporate 
NEWS
Peugeot Scooters arrives to RYMCO POWERSPORTS in Lebanon
This agreement is in line with RYMCO strategy to expand
its brand range, specifically in the two wheels industry,
a promising sector in the Lebanese market. Furthermore,
it marks a new era in the manufacturer’s presence in
Lebanon, enabling Peugeot Scooters to play an important
role by contributing to motor sports enthusiasts.

Rasamny-Younis Motor Company S.A.L. (RYMCO) signed
an agreement with Peugeot Scooters to develop into
their exclusive distributor in Lebanon. This newly
acquired brand will fall under the RYMCO Powersports
division, alongside various portfolios of motor and
leisure brands.

“This partnership not only expands our brand portfolio
to provide a more diverse collection of vehicles, but also
it reinforces RYMCO’s network by establishing alliances
with international entities. Moreover, Peugeot scooters
are one of the largest manufacturers in the scooter
market in Europe and we feel proud to join hands,” said
Negib Debs, Brand Manager of RYMCO Powersports.
“As we have recently noticed a rise in the demand on
these vehicles due to several factors related to fuel
efficiency, practicality in traffic, and environmental
friendly quality, we perceived the need to provide our

clients with the Peugeot Scooters” he added.
Mr. Didier Seignez, Export Area Manager at Peugeot
Motorcycles, expressed the importance of their
partnership with RYMCO to penetrate the Lebanese
market. “Being a leader in the automotive industry
in Lebanon, gave us the assurance to choose RYMCO
as exclusive distributor for Peugeot scooters. We are
confident that our partnership will pave the way to
achieve our expansion plans in the Levant.”

Held in the Nissan Middle East FZE. headquarters
in Jabal Ali, Nissan Sales Executive Contest - NISEC
2013 was held aiming to motivate and highlight the
sales executives performance of each Nissan dealer
in the region competing for a series of customerhandling skills. Four activities focused on Greeting,
Product Presentation, Negotiation and Closing, and
finally Vehicle Delivery were performed in front
of number of judges. Congratulations to Ms. Petra
Maalouf, Senior Sales Consultant at RYMCO. She
was announced as the winning sales executive for
the Product Presentation and the Vehicle delivery
award along with the #1 sales role among all Nissan
dealers in the region. RYMCO is very proud of these
achievements.

Peugeot scooters will be a new offering under RYMCO’s
latest flagship store- Powersports, located in Mathaf area,
showcasing the variety of brands within one roof to cater
for motor sports enthusiasts. RYMCO Powersports to date
holds Kawasaki and Peugeot Scooters, Spidi, Nolan, Grex,
X-Lite and SW-Motech for accessories and gear.
For the full article visit: www.rymco.com/news
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Nissan lebanon announced Champion of Nissan’s Regional Customer Satisfaction Award 

Nissan’s Donation to the Brave Heart Fund

Rasamny-Younis Motor Company S.A.L. (RYMCO),
exclusive dealer of Nissan Motors in Lebanon was
granted Nissan’s Regional customer satisfaction
award, in recognition of its 2012 overall performance
in sales and after-sales. The annual competition
reinforced areas of particular importance at RYMCO,
strengthening the goals of the Lebanese dealer
in delivering the best quality at every step of the
customer experience.

Nissan took part ,as a donator, in the event the “Brave
Heart Fund”, which held their 10th anniversary gala
dinner reinforcing their commitment to helping save
the lives of underprivileged children suffering from
congenital heart disease, the leading cause of death in
the first year of life.
The Brave Heart Fund is a charitable fundraising
initiative established by volunteers in November 2003 at
the Children’s Heart Center American University of Beirut
Medical Center (AUBMC), providing financial assistance
to underprivileged children suffering from Congenital
Heart Disease (CHD).

“Being recognized as one of Nissan’s preeminent
dealers, is a tribute to our Professional, hardworking
and customer oriented staff in sales and after
service, that delivers astounding customer service
everyday”, said Fayez Rasamny, Chairman of RYMCO.
“2012 has been an outstanding year and with the
launch of Nissan’s new models in Q2, sales have
been positive so far and we are confident we will
be able to replicate in 2013 last year’s figures and
more”, he added.
The Nissan Regional Customer Satisfaction Award
was granted based on a multitude of criteria; and
RYMCO was recognized for building the Nissan
brand value and was commended for providing an
outstanding customer service experience, at all
stages: from the showroom though out the service
department.
“Our success was mainly driven by our ability to
meet and even exceed our fast growing customer
base’s needs, by expanding our after sales outlets
in parallel with the sales growth that we achieved
through successful sales and marketing strategies,”

said Fadi Younis, Rymco’s After Sales Director. “We
have been growing from strength to strength
thanks to the application of a customer centric
strategy, supported by an outstanding network of
employees, partners and suppliers.”
Today, Rymco’s after sales department manages an

operation of multiple after sales garages in Chiah,
Zouk Mosbeh and Monot, with plans to expand
further through additional after sales outlets,
employing experienced mechanics to offer a unique
aftersales service experience capable of fully
satisfying customer needs and requirements.

RYMCO took part in the “Run for Autism” at the Banque Du Liban Beirut Marathon 2013
The Lebanese Autism Society - LAS - a NonGovernmental & Non-profit Organization was founded
in 1999 by parents of children with Autism, along with
professionals in medicine and education.
Its mission is to advocate for the rights of individuals
with Autism and to provide them and their families
support and services, from early childhood to adulthood.
RYMCO took part in the “Run for Autism” at the Banque
Du Liban Beirut Marathon 2013, Nov 10, 2013, by LAS.
RYMCO team which was composed of Mr. Fayez Rasamny
(Chairman) , George Abou Jaoude, Samir Hakim and
Youssef Tannous, ran for the cause of raising awareness
and funds for people with Autism.

CHD is the abnormal development of the heart resulting
in a defect with which the child is born; it is the most
common birth defect and the leading cause of death
in the first year of life. Every year, 1 in 100 babies is
diagnosed with heart disease at birth taking the life
of almost half a million children worldwide. With
appropriate resources, the lives of at least 400 children
can be saved each year in Lebanon alone.

RYMCO supports TEDx
TEDx , owned by a not-for-profit foundation whose
mission is simply to spread good ideas to the world,
was created in the spirit of TED’s mission, Ideas Worth
Spreading. The program is designed to give communities,
organizations and individuals the opportunity to
stimulate dialogue through TED-like experiences at
the local level. At TEDx events, a combination of live
presenters and TEDTalks videos sparks deep conversation
and connections. The TED Conference provides general
guidance for the TEDx program, but individual TEDx
event, including ours, are self-organized.
TEDxCGW is part of the global TEDWomen event that
took place in San Francisco around the same time. Its
aim is to shed light on women’s work and lives, present
and future. More than 150 TEDx events around the
world took part, sharing talks from San Francisco and
presenting local speakers around the theme “Invented

Here.” The result: A truly global conversation -- from San
Francisco to London to Seoul -- celebrating inventors and
designers; thinkers and makers; local problem-solvers
and global leaders.
RYMCO, proudly, has contributed in the event, in London,
as a financial sponsorship and partner, covering part of
the event costs.
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nissan SENTRA
AFFORDABLE LUXURY

internal
NEWS
RYMCO Earns ISO 9001:2008 Certification Again
Quality Management System Meets Rigorous  International Requirements For The Second Time
maintaining consistency in the organization’s products
and services in order to satisfy customer expectations.
RYMCO’s QMS reflects their dedication to keeping the
company’s performance on a globally recognized level
of excellence.

Sentra offers the spaciousness and
comfort of cars usually found in the
segment above. Positioned to give an
accessible premium experience, the
Nissan Sentra appeals to the aspirational,
smart and savvy compact sedan buyer.
Many of Sentra’s technologies have never
been seen in cars of this class before,
reflecting it’s aspirational and upscale
compact sedan positioning.


 

Rasamny-Younis Motor Company S.A.L. (RYMCO),
exclusive dealer of Nissan Motors (Nissan, Infiniti), GM
vehicles (GMC), and Kawasaki in Lebanon is pleased to
announce the acquisition of their second consecutive
International Organization of Standardization (ISO)
certification. This accreditation recognizes RYMCO’s
exceptional Quality Management System (QMS) on an
international platform.
Receiving the ISO 9001:2008 for the second time in a row
signifies RYMCO’s outstanding efforts oriented towards

“Successfully collecting our second certification
illustrates our unparalleled commitment to our
clients and our strong commitment to quality on an
international level,” said Fayez Rasamny, Chairman
of RYMCO. “We will continue to adhere to the quality
management system to provide adequate means of
achieving the optimum level of quality as well as adopt a
philosophy for continuous improvement.”
To qualify for the ISO 9001:2008 certifications, RYMCO
underwent an extensive evaluation of the business’
operating processes anzzzd management systems by
a team of independent auditors. The audit recognized
RYMCO to be in full compliance with ISO mandated
standards once again in the following specialized areas:

import, sales & after sales services (workshop & body
shop) of Nissan, Infiniti, GMC, Kawasaki, Renault Trucks,
Commercial Vehicles, spare parts & accessories and sales
of used vehicles.
The Quality Systems Department at RYMCO was
established in 2007, with an aim to establish a QMS
that will be continually maintained, monitored, and
improved. After achieving this goal twice, RYMCO will
once again strive for noticeable continuous improvement
in order to stay ahead of the standards demanded of ISO
certified institutions.
This certificate will be renewed in another 3 years. During
this time, surveillance visits will take place semiannually
in order for the certification body to make sure the QMS
is maintained with evident continuous development.

Recycling Award by T.E.R.R.E Liban
RYMCO has been awarded, a certificate of appreciation
by T.E.R.R.E Liban, (an independent NGO devoted to
the creation and implementation of environmental
education), for saving 65 trees (3820 kg of paper) this
year.
Since 2010, RYMCO staff, with the coordination of
Papivore Malin Paper Recycling Project, has saved 474
mature trees through recycling 27,865 kg of waste
paper. Papivore Malin Paper Recycling Project distributes
carton boxes at RYMCO offices, (and other firms), only for
throwing in papers, which are later collected for recycling.
Expectantly, RYMCO was and will be devoted to this
project, for all the years to come.
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RYMCO Blood Donation for Children 
Cancer Center of Lebanon

End of Year Reception at RYMCO

The AUB Medical Center team visited RYMCO, at its main
branch in Chiyah, for a blood donation day in favor of the
Children Cancer Center of Lebanon on Tuesday November 12.

For the occasion of Christmas and the New Year, all
RYMCO staff was invited to the end of year reception that
was held on Friday December 27 at the Chiyah Branch.
Mr. Fayez Rasamny, CEO, held a speech, along with the
after sales managers. RYMCO members enjoyed the
reception with an open buffet.

RYMCO powersports website soon online

DIGITAL
NEWS
RYMCO Expanding its Digital Mediums
With our continuous rising and expansion of our
products exposition via digital medium, RYMCO now has
new plans for the RYMCO website that incorporates its
entire brand portfolio along with a dedicated website
for its Powersports division including Kawasaki and
Peugeot scooters. Today we are fully committed and have
expanded our digital presence and involvement with our
fan base. Through the years, we have been very active
on Facebook and other digital mediums. To date, we
have gathered almost 52,000 fans on RYMCO’s Facebook
page. This makes it the largest number of Facebook fans
in Lebanon in the automobile industry. Consumers and
RYMCO fans have been freely sharing their comments and
suggestions that are taken into consideration through
appropriate follow-up. Join RYMCO on its Facebook page,
Instagram, and Twitter, and for more information on our
products, visit our website: www.rymco.com

In correspondence with RYMCO launching of the
Powersports division in 2013 and inaugurating its new
flagship store on the Mathaf area, a new website will
be soon launched. The new website is userfriendly and
designed in a way to be displayed on any digital screen,
whether wide LCD screens or phones.

RYMCO Powersports website also posts latest news and
offers. Pre-Owned Models, is another section added,
each model with its images and specifications. Now
you can also book your bike driving lesson through the

website, as well as requesting to join the KROL club.
Visit www.RYMCOPOWERSPORTS.com and contact us for
any comments or questions.

It presents a wide variety of information about all
Powersports products, from Bikes and Scooters to
recreational vehicles, to watercrafts, to Accessories and
luggage and to helmets and gear, holding the different
brands, Kawasaki, Peugeot, X-lite, Grex, Nolan, N-com,
Sw-Motech, Spidi and Xpd. Each brand is categorized by
product type, name, features and color codes. Images
are so available, making it easier for the consumer to
have view the product of interest in all angles and colors
available.
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nissan tiida
as strong as a fortress
With dynamic styling looks, advanced technology and
class-leading spaciousness, the completely revised second
generation of the Middle East’s best-selling compact
hatchback has everything to build on the Tiida nameplate’s
established success. All-new Nissan Tiida hatchback arrived
with sleek styling, best-in-class fuel economy, class-leading
interior capaciousness, advanced technology and features,
typically expected from far more expensive vehicles.
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The “RYMCO Motor Gallery 3” launched at all RYMCO showrooms promising exclusive offers

Rasamny-Younis Motor Company S.A.L. (RYMCO)
launched the third edition of its long waited “RYMCO
Motor Gallery” promising exclusive offers on various
selections of Nissan vehicles from several categories
untill end of December 2013 at all RYMCO showrooms.
This year Rymco’s Motor Gallery will be even bigger with
never-seen-before promotions through which everyone
is a guaranteed winner. RYMCO is showcasing its latest
models whilst featuring some of the country’s most
attractive car promotions on selected Nissan vehicles
such as Sunny, Micra, X-trail Classic, Qashqai, Juke,

Pathfinder, Sentra, in addition to the All-New Nissan
Tiida; many of which have been newly launched in
the market. Offers also include price discounts, free
registration, preferential rates on financing schemes in
addition to competitive insurance packages such as zero
franchise for the first five years as well as fuel for 500,000
Lebanese Pounds, all of which can be reviewed in detail
during the Rymco Motor Gallery 3.
“The launch of this campaign is part of RYMCO’s ongoing
strategy to provide new services and solutions to meet
customers’ needs all across Lebanon. We strongly

believe that customers are looking for the best deals
they can find with convenient financing solutions for
their preferred automobile choice.” said Fayez Rasamny,
Chairman of RYMCO. “We were overwhelmed by the
response received in previous years where the Motor
Gallery drew in more than 7,000 visitors over a period of
2 months. We believe that the third edition will continue
adding to the success of this annual event and will raise
the benchmark even higher” he added.
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RYMCO
EVENTS

RYMCO launches the All New Nissan Tiida 2014 in its Latest Showroom in Verdun
and Qatar, and brought together via live satellite linkup, gathering nearly 1500 guests. It was attended by
senior officials, alongside with Nissan Tiida owners and
members of the press.
Customers and guests shared fun moments, Tiida
moments, with the element of excitement as RYMCO
demonstrated by making the stylish all-new Nissan
Tiida the ultimate prize of an entertaining and engaging
evening. In addition to the Tiida-inspired live artwork
generated at each location, Ms. Maha Haidar, an AUB
artist/student who was amongst the seven artists chosen
from the Middle East, the guests had the opportunity to
claim their own very special ‘Tiida Moment’ – the chance
to win an All-new Nissan Tiida.

Beirut, September 18, 2013 - Rasamny-Younis Motor
Company S.A.L. (RYMCO), inaugurated its Nissan
dedicated showroom in Verdun. The celebration
corresponds with the regional launch of the all New
Nissan Tiida shaped to complement the lifestyle of the
“young at heart” customers throughout Lebanon and
the region. A flagship event, aiming at sharing special
“Tiida Moments” of our lives, was held simultaneously
in Lebanon, Abu-Dhabi, Bahrain, Dubai, Kuwait, Oman

With dynamic styling looks, advanced technology and
class-leading spaciousness, the completely revised
second generation of the Middle East’s best-selling
compact hatchback has everything to build on the Tiida
nameplate’s established success. All-new Nissan Tiida
hatchback has arrived with sleek styling, best-in-class
fuel economy, class-leading interior capaciousness,
advanced technology and features, typically expected
from far more expensive vehicles.
“We believe that the All-new Nissan Tiida will be of great
interest to the Lebanese customer with its revolutionary
new look and outstanding features” said Fayez Rasamny,
chairman of RYMCO. “Tiida is the most established model
in its category, selling more than 14,000 units in Lebanon

RYMCO announces the opening of its new POWERSPORTS division and showroom

since its launch back in 2006. With refreshed design and
improved levels of standard technology, the All-new
Nissan Tiida will not only appeal to existing customers
but it will also attract a new range of buyers looking for a
stylish and premium hatchback”.
“Opening the Verdun showroom is a promising step
that comes in line with our strategy to expand and
consequently extend new showroom locations and
services to meet our customers’ needs all across
Lebanon.” “We are confident that this showroom located
at the heart of Beirut, on one of the busiest residential
and commercial street of Verdun, will be a successful
point of sales for Nissan. At RYMCO, we work on defining
the distinction of our cars, and thus justifying the
difference in their quality and performance vis-à-vis the
competition”, he concluded.
The new Nissan showroom is distinguished with its
innovative design amplifying Nissan’s Global guidelines
and company’s identity. The showroom is equipped with
precise resources, to exceed customers’ expectations
while displaying the entire line-up of models with the
Monot Aftersales facility accessible to the showroom
clients for their convenience.
Starting today, the latest models from Nissan Lineup,
including the all New Nissan Tiida, will be available to
the residence of Beirut city and all RYMCO Showrooms.
The showroom will open Monday to Friday from 8:30AM
to 6:00PM and Saturday from 8:30AM to 1:00PM.

Beirut, March 27, 2013 - Rasamny-Younis Motor
Company S.A.L. (RYMCO), celebrated today the opening
of its flagship motor sport store in Mathaf area revealing
thrilling new brands. The inauguration was attended by
Rymco senior officials alongside with Kawasaki owners
and club members as well as members of the press.
The new flagship store, pertaining to newly equipped
workshops and offices, represents a considerable
investment for Rymco and will be showcasing diversified
brands of which fall under one unified division named
RYMCO Powersports. With the new acquisition of
several international brands to go along with Kawasaki
including SPIDI, SW-MOTECH, NOLAN, and X-LITE,
each brand caters to different categories beneath the
power sports and recreational activities including bikes,
motorsports, accessories and helmet.

we have a long term plan to expand with additional
renowned brands to fulfill this commitment to serve our
customer with the utmost best.
“RYMCO Powersports experience goes beyond buying a
bike or an accessory. It’s about connecting to the lifestyle
of our customers and developing a relationship with
them that lasts beyond the sale,” says Debs. “Our vision is

to have a combination of premium experience and local
expertise”, he added.
Enthusiasts have access to a complete motor sports
experience through Rymco Motor Sports. Showroom is
open Monday to Friday from 9AM to 6PM and Saturday
from 9AM to 1PM.

“Our partnership with Kawasaki in Lebanon has been
very successful throughout the years and today we are
proud to launch specialized categories for motor sports”
says Fayez Rasamny, Rymco chairman. “We are confident
that PowerSports new brand additions to our portfolio
will significantly add momentum to our ambitions.”
Rymco Powersports reflects Rymco’s efforts to connect
with the Lebanese consumers and provide high quality
services, introducing the latest in the motor sports
environment. In addition to the new acquisitions,
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RYMCO
EVENTS

Rymco uncovers its rooftop in celebration of the All-New Nissan Pathfinder and Sentra

Been to a bar? Don’t drive your car!

Guests surprised with the Nissan Leaf, The world’s first electric car  

“Suggest An Arrest”, RYMCO’s awareness campaign to enhance road safety among youth

This initiative comes in line with RYMCO’s corporate social
responsibility program and commitment to give back to
the community by helping reduce youth mortality rate
in Lebanon caused by car accidents. It is also part of
Nissan’s “Hello Safety Campaign”, a global traffic safety
movement designed to improve road safety through the
prevention of driving under influence, while striving to
design and engineer safer vehicles by enhancing safety
technologies and features.

Embracing the perfect climate, RYMCO decked its rooftop
for the first time to create an exclusive night around
the all-new 2013 Nissan Pathfinder and Sentra. The
Lebanese jetset enjoyed the graceful ambiance as they
discovered the newly launched models illuminated by
the sunset sky alongside RYMCO and Nissan Middle East
representatives.
“This is the kind of news that deserves to be shouted
from the rooftops” announced Fayez Rasamny, Chairman
of RYMCO. “Today we’re very proud to officially launch
the All-new Nissan Pathfinder - the ‘Next Generation
SUV’, which has long been Nissan’s bread and butter and
we also welcome the new Nissan Sentra in the Lebanese
market which is one of the brands most successful
C-segment models internationally.”
“RYMCO has a great year ahead. We started 2013 with
a new holistic approach towards safety as we launched

the ‘suggest an arrest’ campaign aiming to achieve a safe
driving environment. And we are now in the process of
launching our newest showrooms in Dbayeh and Verdun
in line with our continuous commitment to deliver the
highest level of customer satisfaction”, added Rasamny.
During the launch and to mark its commitment to the
environment, Rymco surprised its guests with the arrival
of the Nissan Leaf to the Lebanese market. Launched in
late 2010 in Japan, the United States, and Europe, Nissan
LEAF ushers in a new era of mobility - the zero-emission
era. The car, now in its test phase in Lebanon, is the
embodiment of Nissan’s radical, transformative vision for
the future and the culmination of decades of investment
and research.
Managing Director of Nissan Middle East, Samir Cherfan,
congratulated Rymco on their effective sales and
marketing strategies throughout the years: “I am here

tonight not only for the launch of two of Nissan’s main
models but to show my support to Rymco, one of Nissan’s
main dealers and strengthen our long term successful
partnership”.
With the introduction of the all-new fourth generation,
the Nissan Pathfinder provides capability with spacious
seating for seven, and an intuitive 4 Wheel Drive System,
as well as resets the standard for the segment with an
unprecedented level of premium style, comfort, fuel
economy and thoughtful technology.

Cop sirens took the Beirut night scene by storm on
Saturday in March 2013, as a group of police officers
infiltrated Uruguay Street in the down town area,
arresting several young men and women about to get
behind the wheel under the influence of alcohol. This,
however, was no ordinary arrest; it was part of RYMCO’s
awareness campaign, “Suggest an Arrest”, aimed at
educating youth on the dangers of drunk driving.

“Due to limited traffic regulations in Lebanon, people
and particularly the youth, often tend to drink and drive.
To date, there has been no abiding law enforcement
mechanisms applied to control drunk driving, which
leads to deadly accidents and an increased number of
causalities every year”, said Fayez Rasamny, Chairman
and CEO of RYMCO. “Our aim is to halve the number of
fatal and serious injuries from car accidents caused by
drunk driving. And this is how the idea of the campaign
was conceived”, he added.
As part of the activation, 4 Nissan cars, the all-new Sentra
and Juke models, were parked in Uruguay area, ready to
pick up young party goers who have had one drink too
many. The RYMCO arrest team, dressed as police men and
women, surrounded the area with yellow tape showing
the activity logo, arrested few people, subjected them
to several alcohol tests, took their mug shot, then drove

them home in the Nissan cars while their own vehicles
were delivered to them by sober RYMCO drivers.
On the way home, RYMCO offered arrested people the
hangover kit composed of a coffee tumbler and a mint
box to encourage them in the future to sober up before
getting into their cars, as well as an exclusive invitation
to Nissan VIP Event that will be held in Lebanon soon.
Following this activity, a series of arrests were conducted
on Friday and Saturday over the period of one month
in various hot and happening nightlife spots across
Lebanon. For this, RYMCO launched an application
on their Facebook page inviting their fans to suggest
friends to be arrested and, unknowingly, take part of
the campaign. All the arrests were filmed and the videos
posted on RYMCO’s Facebook page and YouTube channel.
For RYMCO, safety comes first; this is why they strive
not only to bring into the Lebanese market cars with
top notch safety features and technologies, but also to
shed the light on critical road safety issues arising in the
country.

“All-new Nissan Pathfinder defines the ‘Next generation
SUV’ with a modern balance of off-road capabilities
with on-road refinement,” said Abdul Ilah Wazni,
Regional Senior Marketing Manager Nissan Middle East.
“With unmatched technologies and features, the new
Pathfinder delivers the ‘innovation that excites’ to meet
the needs of today’s modern families”.
“Our goal for All-new Pathfinder is not only to be the
best in class but also to move the whole SUV segment
forward into the future” added Abdul Ilah Wazni.

|| 53

The All-New

infiniti q50
Unleashed by power of inspiration

The All-New Infiniti Q50 premium compact sedan brings
distinctive design, engaging performance, world’s first
technologies and unmatched levels of connectivity and
personalization, including the brand’s first hybrid powertrain. The
all-new Infiniti Q50 is designed for a new generation of young,
premium customers seeking Infiniti’s unique fusion of inspired
performance and hospitality.
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